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How the world is set up
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The Industrial Age was built on

physical assets and
hierarchical control.
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That paradigm is shifting

The Age of Intelligence is being built
on data strategies and digital
infrastructure that unlock

autonomous decision-making by
humans and machines at
unprecedented scale and speed.
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Status quo Is being redefined

Agent-based decisioning raises the bar on data quality, speed & security
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Customer Service Patient Experience Financial Services

YV

- End-to-end automation - Continuous patient engagement - Real-time fraud prevention

- Escalation & hand-offs - Automate administrative tasks - Automation of portfolio mgmt.
- Outreach automation - Improve care coordination - Personalized financial products
Resulting in Resulting in Resulting in

- Average handle time - Reduce delays and paperwork -  Loss prevention/reduction

- Escalationrate - Improve care outcomes - Reduce delays and paperwork
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Agentic processes are reshaping all industries

Agent-based decisioning raises the bar on data quality, speed & security

Customer service Patient experience Financial products
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Siloed data: Kryptonite of Al strategies
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Poor data quality
erodes trust

Data debt
increases with
aging technology
and agentic apps

Complex landscape
increases
operational friction
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Rule #1

Build data trust as the foundation
for autonomous systems

Trusted, high-quality data enables Al systems to act
autonomously while maintaining customer and
stakeholder confidence. J
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Unify and mobilize your core enterprise data

SaaS Apps
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Mobile Devices

000 Cloud Platforms

Customers /
Partners / Suppliers
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Third Party Data Sources

Packaged Apps Custom Apps

Databases
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Trusted, unified,
context-rich profiles

Data governance
Al agents

Real-time & ready for
operations

Secure, scalable,
and flexible
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Rule #2

™

Architect data like a neural network

Design your data as interconnected networks, not
isolated silos, so every data point informs decisions and
ops instantly across your enterprise

RELTIO
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Intelligent Data Graph: Network of context
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Rule #3

Compete on data velocity,
not data volume

Winning depends on converting data into actionable
insight faster than your competitors. Real-time data flows
power smarter, faster decisions. J
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Real-time data fuel experiences at touchpoint
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Rule #4

™

Create a cohesive enterprise-wide

SN investment logic
O O N & | |
M, M Consolidating data into a single enterprise layer is a

critical first step.
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Interoperable data compounds enterprise value
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Trusted, unified profiles
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The new rules of data intelligence

s ) Builddatatrust as the foundation | /S -
S/ forautonomous systems %

Compete on data velocity,
not data volume
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é {:é Architect data like a neural network

Create a cohesive enterprise-wide
investment logic
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Visit us at Booth #H34 RELTIO

Check out our whitepaper The 10 datarules
towininthe age
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