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Providing Universal Access 

to Breast and Cervical

Cancer Screening

in SSA 
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09/03/2023

29 yrs

Breast lump + pain 

for 3 months

Suspected Cancer

Sample collected: 13/5/23 

Results available: 06/06/23 

Confirmed 

breast cancer

3 months to seek care

3 months to get a diagnosis
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31% Breast Cancer 23% Cervical Cancer

Scarcity of medical
specialists

Lack of access
(currently 5%) 

90% discovered at 
late or end stage

Rising incidence

9 in 10 women who die from cervical cancer are in developing countries 

In SSA overall prevalence of breast cancer screening = 12.9% only

Sources: IARC WHO (2021); IFPMA (n.d.); WHO (2018)

https://bmjopen.bmj.com/content/10/10/e039464 Copyright © 2023 GIC Space Ltd



O
U

R
 S

O
LU

TI
O

N

5

…remote screening at the point of care!

Digital microscopy 

system/Telepathology

Fine needle 

biopsy device

Smart speculum (C-Spec)

Telemedicine platform

Gamified 3D platform

#Adaptable #Reliable #Faster #PointOfCare #Affordable
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3D Gamified learning/training 
For health providers + general population 
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+ #Captivating #Engaging #Offline #Easy#Intuitive #Linkage to care #Self pace
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Screening process…

1. Required data 

captured at the point of 

care with GICMED Tech

2. Instant 

review and 

diagnosis by 

a Specialist

3. Results Received 

at the point of care

24-72 hrs 

vs 

1- 4 Months
#PointOfCare #Faster #Cheaper
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Tracking patients to the nearest 

treatment facility 

(advanced cervical lesions + 
breast lesions)

Treatment options

Mobile treatment unit system with 

thermocoagulation 
(early-stage cervical lesions)

++
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Our implementation model
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Health Campaigns

B B C

Marketing Customer
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Business Model 

Other revenue Sources

3D platform
Freemium Pathology analysis

POC 

Treatment

Providing/Leasing Technologies 
to Hospitals
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GICMED
Specialized 

Hospitals
Mobile OTD
(East Africa)

Cost

Both Breast and Cervical Cancers

Speculum + colposcope in 1 device

E-Records

Patient tracking

Access to treatment

Enables remote examination in real time

Faster examination time

Enables 2nd and 3rd opinions
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Particularly adapted to the African context! 

Copyright © 2023 GIC Space Ltd
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Target Women aged between 21 years + 

= 400M+

Target health facilities = 

500k+
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Central Africa Republic

Cervical Cancer Female Genital 

Schistosomiasis

Copyright © 2023 GIC Space Ltd



E-mail: info@gictelemed.org

Phone: +237 691 89 61 65

Web: www.gictelemed.org

THANKS!
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mailto:info@gictelemed.org
http://www.gictelemed.org/
https://twitter.com/gic_space
https://www.youtube.com/watch?v=pAWoi3lwJS4&t=164s
https://www.linkedin.com/company/gicmed/
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